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LOGO CONCEPT

Bash Captain is a bold organic logo that blends leadership

with healthy nutrition. The captain head reflects confidence

and direction, while the leaf cap represents freshness and

natural growth. A simple, strong identity made to move
forward.

gir

BASH
CAPTAIN

Go Ahead

Captain Head
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CAPTAIN

Go Ahead
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Rational

OUILFIT

Let’s Fashion lalks

The brands you love and the outfits you'll want to copy.






App Icons

1024x1024 512x512 256x256 180x180 167x167 152x152 120x120 87x87 80x80 60x60 58x58 40x40

R GOOBO = -

Preview
See how your App lcon will appear in iOS 14.

Apps

Thursday 5
28 “ l Popular Apps This Week See All

( )" Outfit GET

Your Taxt Geps Here

Qutfit

Let's fashion talk

App Name

Your Text Goes Hore

B oufir

New trends are added! Check out now!

The runway is not just about clothes anymore;
it's about hair and makeup tool

App Name

Your Text Geos Here

Learn something new See All

App Store

0]

App Name

App Name

App Name
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Designy group
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D Letter G Letter

This logo concept smartly merges the letters "D” and "G” into a balanced geometric
structure that reflects precision and contemporary design.

The angular paths and mirrored forms symbolize harmony, creativity, and the collaborative
spirit of Design Group.

Its clean, architectural construction gives the brand a strong, modern identity that feels
both intentional and iconic.















| S

Kira







¥ KIRA

Elegance that..
speaks femininity
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ShifaMed
ShifaMed Health Tech

GET

RATING AWARDS
‘1':" Editors' \‘.:n’
4.9 Yy Choice 2~

88K Ratings ® Medical

(S) ShifaMed

Good Morning,
Omar

r |
Dr. Ahmed El-Sayed -
. Cardiology

14 June, 10:30 AM

Book Appointment

il

AGE RATING

12+

Years Old En

Find Your Doctor

Male doctors only

@ Dr. Youssef Nabil -
N Pediatrics w 4.9

Dr. Mahmoud Hassan —
Internal Medicine

Available Today % 4.8

Dr. Karim Mostafa —
- Psychiatry
o\ Available Toda

Premium
Care Plan

Monthly Subscription
v Premium Subscription
v Unlimited Follow-ups

v Priority Booking

Book Single Visit
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Trusted Talk to || Healthcare |
Care Starts a Doctor, f| Made
Here ___ | Anytime | Simple
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BRAND MARK
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A CLEAN CLEVER FUSION OF PLANE + STAR TURNING TRAVEL

lNTO A SIGNATURE MARK SIMPLE SHAPES STRONG NEGATIVE

VSPACE AND PERFECT BALANCE CREATE AN ICON THAT FEELS

MODERN PREMIUM AND INSTANTLY RECOGNIZ&?;LE ACROSS ANY
; .. SIZE (0] PLATFORM Lo .
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© Bari street, Alrawdah District
Jeddah ,SoudiArabia 25434
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BUILDING THE FUTURE
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Hidden lines
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Hidden Lines

‘ < l ' > I [Q http/www.hiddenlines.com

Favicon, app icon




Hiddenr
Lines

Guide Your way

Hidden Lines is a construction company
that builds with precision and innovation
to guide your way.

Hidden Lines
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Private
+ Vvilla

This project ivoved the complete axacution of o Ruury p
tocated in North Cbhour, Jeddoh. The scope was delivere
turnkey  solution, with HL monoging the entine litec
development.

L]
'Ivate
I Vq Location: private complex - Jeddah - Al-Ruhaili District
. ®
- S I d e n t I q I Scope of Work : Full design Packoge, construction and
- Fit cut (Tum key soloution)
om p |ex SiaE ¥Hi I ors £ MO Lo b prciors

Loeation: North Obhour, Jeddah
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